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Introduction

Introduction to
content
marketing

Content marketing has become an essential part of any
successful digital marketing strategy. However, many
business professionals are still unsure of the best way to
create high-quality content.

At BT Web Group, we know this struggle, as we create both
educational and product content to help businesses grow
their online awareness in a very competitive digital world.

Based on our consistent experience, we understand that
the goals of content marketing is to:

e Create content that delivers value to the desired
audience.

e Ensure content will help to achieve the set marketing
goals.

We believe with confidence that high-quality and
successful content relies on precise analytics and
trustworthy data.
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When content is not supported by data, you can never be
sure that it will directly hit your audience’s pain points and
contribute to your business objectives.

However, the data-driven approach to content marketing is
no easy matter and has specific challenges:

e Gathering data takes a lot of time.

e Big data is hard to analyze and prioritize.

e Data is usually scattered over many different tools,
reports and documents, which prevents you from
seeing the whole picture.

Our research and experience prove that only when this
preliminary work, including data collection and analysis, is

done, does content marketing perform effectively and take
a good aim.

Having learned this, we take our clients data very seriously
and with careful research and internal confidential metrics,
we create marketing strategies built on data that allows us
to make the best decisions possible for our clients.

Using all of this experience, we created this e-book to help
businesses better understand what's most important when
developing and refining a content marketing strategy that
delivers the highest ROI possible.
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Introduction

Who is this
guide for?

This guide is developed to help business owners:

Find out what exactly to focus on while creating content
for your business and how to quickly assess the
performance of your content.

Learn how to plan and create content that connects with
your target audience and make sure it performs well in

search results.

Plan your strategy the most efficient way, discover the
essential components, and see how data helps to make
your strategy more effective and contribute to your overall

goals faster.
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Introduction

What is
content
marketing?

More than the simple creation and distribution of editorial
content, content marketing encompasses an entire
strategic process. It is deployed at all stages of the user
journey: it should attract visitors, identify prospects, turn
these prospects into customers, and ultimately build their
loyalty and integrate them into your business family.

To achieve all of these steps in your content marketing, you
have to concentrate on the main goal — bringing value to
your audience. A data-driven approach must be taken to
allow you to clearly pinpoint exactly what your audience
needs, make data-informed suggestions and confirm the
data confidently instead of moving blindly in several
directions.

Data analysis helps you at every step of the content life
cycle:

e Researching and planning content — helps you to
develop the right strategy, which includes your target
audience and market analysis, define goals and plan
your activities.
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e Creating content — helps you to create content for
selected topics that will not only answer your
audience’s questions, but also contribute to your
website’s overall visibility.

° Distributing content — helps you to discover
the right channels to connect with your target
audience.

s Tracking content performance — helps you

to assess the effectiveness of your efforts, test different
approaches to your target audience and choose the
approach that best allows you to achieve your goals by
bringing value to your target audience.

Successful marketing no longer involves going after your
prospects with a series of one-way messages delivered in
bulk. Rather, it's about engaging your audience by offering
them a personalized experience that they themselves will
seek out and share with their peers.

A data-driven content marketing strategy can make all the
difference in the world to your success. In fact, you need
data if you want to be able to stand out from the crowd
and your competitors. Data can tell you a lot of things that
will improve your strategy and your content, from knowing
where your audience spends their time online to learning
exactly what kind of content they consume, what keywords
they use the most and much, much more.

Plus, the more you learn about your audience and their
needs and preferences, the easier it will be to create
personalized marketing campaigns and personalized
content so that you can ultimately convert more people
iInNto new customers faster.
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It might sound ambitious, but a solid content marketing
strategy backed by data is essential to the success of your
global marketing strategy.

Here are the marketing goals you can achieve with a
high quality data-driven content marketing strategy:

e Generate quality traffic
Value-added content that addresses the specific
problems or needs of your target audience will improve
the flow of relevant visitors, and thus the quality of your
leads.

e Increase your conversion rate
If you know how to interact with your consumers,
address subjects that interest them, answer their
guestions, or move and delight them; your products
and/or services will gain in credibility and popularity.

e Build customer loyalty and grow your community
By inspiring your customers, making them smile or
keeping them educated and even entertained will help
keep them on the edge of their seat, and you’ll turn
them into true ambassadors. Content marketing allows
you to create a unique world that your customers want
to be a part of.

e Improve your online visibility
The level of traffic and relevant content sharing are
good quality indicators for Google. The more engaging
your content, the better your SEO ranking - and your
visibility on search engines!
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e Boost your brand image
Content marketing gives you an opportunity to stand
out and declare your brand’s USP. By refining your
digital identity, you get closer to your target audience.
Position yourself as an expert in your industry
Creating and publishing content allows you to claim
your expertise, your business knowledge, and your
awareness of your audience’s expectations. This will
IN turn boost brand awareness and inspire trust in your
potential customers.

The Benefits of Data-Driven Content Marketing in
Numbers

e |n today’s digital age, your potential audience is almost
unlimited. A good content marketing strategy allows
you to take advantage of this opportunity by increasing
the number of visitors to your site by up to 55%.

e The online visibility of websites offering relevant content
also benefits: on average, websites gain +434% on pages
Indexed by search engines.

e Quality content makes your site worthy of being visited...

and therefore recommended. Backlinks are boosted by
+97%.

e Targeted content means attracting qualified prospects.
Exploit your content and multiply your leads fivefold.

e Content marketing will generate a turnover of $300
billion in 2019...even though it costs 62% less than
traditional marketing!

Sources: DemandMetric, Contently, Deliate Digital
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Setting up a
successful
content
Mmarketing
strateqgy

As you can imagine, setting up an effective content
marketing strategy takes planning.

While developing the strategy, data analysis allows a
content marketer to back up their creative ideas and
suggestions with real figures. Using data, you can prevent
yourself from wasting time on interacting with the wrong
audience, or creating content about irrelevant topics, and
be capable of setting reasonable and achievable goals.

Successful content marketing follows a precise, step-by-
step methodology, composed of five key stages:
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1. Analyze your market and your competition

One of the main objectives of content marketing is to offer
a unigue experience to your audience. As such, your first
task should be to examine your competitive environment.
What is your industry niche? Who are its leaders? Its
influencers? What are your particular strengths as well as
your weaknesses? And how do you transform them into
high added-value traits?

The most demanding part of a content marketing is the
research up front. At BT Web Group, we like to plan out our
clients content in advance and during the research we:

e |dentify/update the type of people we want to target;

e Research the competition;

e Research keywords/topics;

e Map out all the content for months in advance;

e Map out our lead generation process to generate leads
through our content;

e Define the promotion strategy for content;

This work takes a lot of time up front but it makes the
success of a content marketing strategy much higher in the
long run.
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2. ldentify your target audience

Another essential step in any content marketing strategy is
to know who you are currently addressing, and to define
precisely the target audience you want to reach. This is
essential to the formulation of your message and the
direction of your strategy; it will also provide the basis for
choosing the most profitable distribution channels and
even the format, style, tone and subject matter of your
content.

At BT Web Group, we would first say that if you're looking
to build a content marketing strateqgy, your focus shouldn’t
be on audiences as buyers. Your focus should be on
audiences as a group of people who need something. Our
job - and the best data you can gather - is to identify the
number of needs and wants that our ability to produce
content can meet. Then, align those needs and wants with
your brand, and the ways your product can solve related
problems - and you can begin to prioritize your content
strategy.

Talking about “target audience” in the singular is somewhat
shortsighted, because, an audience is always plural -
whatever your field of activity. Each audience has segments
and unigque expectations, to which your content must
respond in a sufficiently adapted way.

An excellent working method to better understand those
segments consists in building and developing an avatar, i.e,
an imaginary identity and a behavioral model, for each of
the profiles you wish to target. This a crucial step not to
overlook so you don’t waste time and money going after
the wrong avatar, or forget any relevant ones!
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To fine-tune your avatar(s), don’t hesitate to use
demographic, professional, social and geographical data.
Use a data-driven approach when identifying your persona
by following these three steps:

e Reach out to your sales and customer support teams.
They have in-depth knowledge of your customers’
profiles, as they meet and talk with them on a daily
basis.

e Observe your competitors’ interactions on social media.
Also check what content they create in their blogs and
external media; this can either inspire you or encourage
you to adopt a different strategy

e Monitor what people are discussing on your topics
around the web, what articles are most popular, and
what headlines get the most resonance — backlinks,
comments and social shares.

To create an avatar, imagine a fictitious profile and a
biography for each of your typical customers by answering
the following questions:

Goals and challenges: Personal information:
- Their goals - Age
The challenges they're facing - Gender

- Family status
- Lifestyle

- The results they seek
- The metrics they use 10 measure

their success Education
- Hobbles

Ways of learning: Enterprise
- Their learning methods - Industry

- Number of employees
Company values

- The learning channels they use
Their preferred resources

Professional information: Purchasing behavior:

« Job title - How do they go about purchasing?
- Duties - Where do they purchase?
- Typical workday - What drives the purchase decision?
- Tools used
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What is the socio-professional profile of your ideal
customer?

e How old are they? Are they a man or a woman?

e \WWhat is their lifestyle like (urban or rural, disposable
Income, hobbies, etc.)?

e What is their family status (single, in a relationship, with
or without children, etc.)?

e What is their occupation (industry, status, position, size
and values of their company,

e schedule, etc.)?

What are their goals, their challenges and needs?

e \What problems could they be facing, in their personal
life or at work?

e \What are their desires, their objectives, their needs?

e \What answers or help are they looking for?

What is their purchasing behavior like?

e Can they make the purchase decision themselves?
e |f so, how do they make that decision?
e |f not, how can they influence that decision?

What are their means and sources of learning and
information?

e How do they look for and integrate new information?

e \What are their preferred resources?

e \What channels do they use to get information or to
communicate?
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Dig even deeper if you can.

Developing an empathy map is another good method of
getting to know your target audience better. Focused on
consumer emotions, empathy maps are a collaborative tool
based on a comprehensive approach: by putting yourself in
your customers' shoes and adopting their perspective or
point of view, you can step back and improve their
experience based on what they think, feel, see or hear.

What do they think What do they say
and what do they feel? and what do they do?
The really important stuff e @ Behavior toward others

Major worries Public attitude
Concerns and aspirations Appearance

Who do they listen to? What do they look at?
What their friends say Their environment
What their boss says Their fnends
What the people who Market trends
matler say o -

Discouraging factors Encouraging factors

Fears Deswes/Needs
Frustrabons SUCCess criteria

Obstacles Challenge

This research may be too time consuming if not powered
by data. Data from social media, forum discussions, and
user behaviour on websites can give you essential insights
for your content strategy and reduce time spent on
analytics.

Bottom line is this..the more you know about your ideal
customer the easier it will be to create content for that
person and the more new customers you will generate for
your business.
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3. Set your strategic objectives

Setting a course is important... but it must also be realistic
and sensible! Before you start, check that your objectives

have been sufficiently adapted. There are two methods to
help you do this.

The classic, but no less effective, 'SMART” method, by which
any strategic goal must be:

e Specific: precise, simple and characteristic of your
products.

e Measurable: tangible enough to be able to assess its
achievement.

e Achievable: ambitious, it has to be motivating and
recognized by your employees.

e Realistic: adapted to the means at your disposal and to
the potential scale of your project.

e Time-bound: organized according to a precise and
sustainable schedule.

SMART

@ % U &

5 N\

Specific Measurable Achievable Realistic Time-bound
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4. Plan your actions

The “CLEAR” method is also easy to implement. Better
suited to agile processes, this method echoes the principles
of content marketing. Your objectives are evaluated in
terms of their main characteristics:

e Collaborative: your objective encourages teamwork.
e Limited: in volume and duration.

e Emotional: it should inspire and motivate you.

e Appreciable: a measurable objective that can be

broken down into smaller micro-objectives.
e Refinable: a flexible objective that can be redefined

according to circumstances and needs.

CLEAR

5 & g 88 O

Collaborative Limited Emotional Appreciable Refinable
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So, you've checked that your objectives are valid,
measurable and appropriate? Now we need to organize
them according to their level of priority and degree

of operationality:

e Strategic objectives are the long-term general
guidelines that will be applied to manage your overall
content marketing strategy. What do you expect from it,
and what should it bring to your business?

Example: Improve brand visibility.

e Tactical objectives are those set for a shorter period
and correspond to the specific work that will be carried
out in the medium term in order to achieve the
strategic objectives.

Example: Improve the ranking of your blog articles on
search engines.

e Operational objectives are those used to support and
achieve the tactical objectives. They are set for the short
term, for example, for a specific marketing campaign.
Example: Optimize your articles to have them appear
INn featured snippets.

There are actually many different objectives a business can
employ, from the strategic of developing voice, to the
tactical of lead generation. We have even created content
for the sole purpose of setting up future pieces of content
with context and basic information for reference. For BT
Web Group, though, there's one core objective that we
believe in, which is this: Create content that strives to
educate and engage your target audience, better than
anyone else.
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To define the right metrics for measuring your results,
analyze your previous activities and their metrics. Try
applying them for your future goals.

Objective:
Strategic

Objective:

Tactical

®
Objective:
Operational

o

O

®® ©

Your content marketing strategy should help you achieve
your business objectives and your strategic marketing
objectives. Always think it through carefully before you
define your content marketing objectives!
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4. Plan your actions

Having established your objectives and defined your
audience, you are now ready to develop your content
marketing strategy! Now, it's time to act and turn

the resources you will deploy into concrete editorial
projects.

Building an optimal content strategy comes down to:

(@) What's your expertise?
(b) Who are your prospects (aka the audience)?
(c) What are your goals?

For example, if you want to reach an audience of building
owners because you want to sell them elevators, or
furnaces or any other products they may need, you need to
be able to share content that is highly informational to
them way before they are ready to buy. That way you can
establish your brand in the buildings market as a thought
leader and expert and will be top of mind when they need
to make a purchase.

As part of your planning, you also need to think about
timeframes; your publication schedule should follow a
pace that is both sustainable for you and consistent for
your target audience.

e Maintain a sufficiently high and regular publishing
frequency to make it a habitual meeting place for your
readers. However, don’t forget that quality comes before
guantity!

e Anticipate seasonal marketing campaigns to
highlight your marketing events or specific times of the
year, corresponding to the sales cycles of your products.
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e Be mindful of the days and times of publication of
your content, especially on social media: take
advantage of peak traffic periods, which are not
necessarily always the same depending on the target
profile (B2B, B2C, for example) and social medium.

e Optimize and rationalize your content by taking
advantage of your site’s internal links: readability
and consistency are more effective than a mass of links
to different subjects.

To avoid organizational problems, create (and stick to) an
editorial calendar. This tool will help you to plan your
actions and direct your team's collaborative efforts.

Here are 3 things BT Web Group focuses on when
creating an editorial calendar:

1.The Process - Tied to an editorial calendar is the process
for delivery - who is involved, what they need to do and
when.

2.Content variety - When you map out content in advance
for months ahead it's easier to ensure you have good
variety of content each week.

3.Resourcing - It's great publishing content daily if you
have the resources to deliver and promote high quality
content. We need to keep quality high so our resourcing
Is something we need to track.
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5. Create relevant content

Keep in mind that, above all, the real strength of content
marketing lies in focusing on the needs and interests of
your audience, and not on your brand or product! With your
well-defined buyer persona in hand, you are now in a
position to choose the most appropriate editorial tone,
themes and topics.

However, not all customers matching a given buyer
persona are at the same stage of their buying journey. To
engage as many of them as possible, you should orient your
content according to the three main phases of the buyer
journey:

Phase 1: Awareness

In this first phase, the consumer faces a problem or has a
need. They're looking for information and want to learn
more, but they're not yet in a decision-making dynamic. At
this stage, they mostly just want to formulate their question
or problem. To get their attention, you might want to offer
educational or general content, dealing with the source of
their problem and suggesting possible ways to solve it.

e Objective: Confirm your knowledge of the customer’s
iIssue, establish yourself as a trustworthy source, and
build trust in your brand by starting to introduce your
products.

e Types of content you can create at this stage: blog posts,
reports, checklists, infographics, e-books, studies, etc.
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Phase 2: Consideration

After searching for information, the consumer is now
seeking concrete solutions. They have already narrowed
down their need: at this point, they are comparing different
products to choose the one that best meets their
expectations.

It iIs up to you now to provide your prospect with more
precise and in-depth information on the relevant subject.

e Objective: Position yourself as an expert in your industry,
and show the user exactly how your product can help:
What opportunities or solutions does it offer them?

e Types of content you can create at this stage: research,
e-books, white papers, templates, videos, podcasts,
online conferences, etc.

Phase 3: Decision

The consumer is finally ready to choose a product, having
reached a commitment dynamic. Now, they're evaluating
the various solutions they've looked at in order to make a
final decision. As such, they're focusing on very specific
differentiation criteria (technical characteristics, associated
services, delivery or after-sales policy, reputation, etc.).

This is the time to present reviews from existing customers,
a detailed analysis of your product, and your strengths
compared to the competition.
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e Objective: Let your prospect know that your offer is
unigue, and that they're making the right purchasing
decision.

e Types of content you can create at this stage: research,
e-books, white papers, templates, videos, podcasts,
online conferences, etc.

One of the greatest advantages of content marketing is
that it works and impacts each stage of the customer’s
journey (Research, Decision and Action) thereby boosting
the purchase process.

In any of these phases, it is essential to create content that
meets the following characteristics:

e High quality

e Focused on the buyer persona

e |nteresting and provides value to users

e However, the content must be different in each phase
of the purchase process to provide good results.

Websites & Marketing Media Production Free Consultation Blog Articles Free Resources
BTWebGroup.com BTMediaProductions.com TalkWithBT.com ThinkWithBT.com LearnWithBT.com



https://btwebgroup.com/contact/free-consultation/
https://btwebgroup.com/
https://btmediaproductions.com/
https://blog.btwebgroup.com/
https://btwebgroup.com/resources/
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Choose a suitable format

In general, it's very important that you vary the type and
format of your content to engage your users and reach a
wider audience. Beyond its basic quality, diverse content
formats avoid tiring your audience, helping to arouse their
cCuriosity.

By choosing a format adapted to your avatars' preferences
and your distribution channels, you'll improve your visibility
and strengthen your brand's presence.

You can also reuse your content by presenting it in
different formats. This will allow you to save time and
resources.

Live event Online conference

Video « E ’ E +Podcast
DV I ’  : ;!
&> e
Infographics CONTENT Quiz

Slide presentation Test

- A
Recap  — t-book
—
News R Study Manual Tutonal
| = PDF
Interview Feedback White paper Template
Research Educational article Product comparison Checkhist
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So, what are the must-use formats that people like to
consume content in?

Video

Internet users increasingly prefer to watch videos rather
than read text. Video drove 73% of Internet traffic in 2016 -
a rate that will reach 82% in 2021! (source: Cisco). Analyze
your consumers' intentions and opt for "How-To" videos,
webinars or interviews, which can provide practical
solutions to their problems. Lean toward shorter formats to
ensure that users don't skip to the end... and don't forget to
subtitle them so your users can watch without sound, for
example at work or on public transport.

Interactive content

Ninety-one percent (91%) of consumers enjoy interactive
content such as quizzes, surveys or guestionnaires (source:
TheDrum). These types of content are very effective when it
comes to improving your visibility, allowing you to engage
your consumers through professional, educational, cultural
or just fun topics. Interactive content allows you to create a
positive brand-associated user experience that combines
entertainment with information.

PDFs

This type of content, which includes white papers (82%),
case studies (73%) and e-books (67%), has a significant
influence on B2B purchasing decisions (source:
DemandGenReport). PDF documents are a very effective
format for presenting your product in more detail, boosting
your credibility, weighing in on the purchase decision, and
generating leads.
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Optimize your content for search engines

Unfortunately, it isn't enough for your content to answer
the exact questions your audience is asking - your future
prospects have to find you first for the magic to happen!
This is why any good content marketing strategy needs to
be backed up with SEO-friendly dynamics.

There's no real secret to achieving this: you simply need to
choose your keywords well and perform a precise analysis
of your prospects’ search intentions, all of which will work
to position you at the top of the search results.

Here again, preparing your strategy in accordance with the
three main stages of the buyer's journey will help you to

categorize your keywords:

e |Informational keywords

These are the keywords that yield very large search
volumes, used by the audience in the “awareness” stage.
The user doesn’'t have an intention to buy; they are just
looking for general information or even ideas. As such,
they often formulate their queries in the form of a
guestion.

For example: “where to travel in March,” “how does an
mp3 player work,” “what Christmas gift to buy for a
teenager’

e Transactional keywords

At this point, the prospects are already making a
selection from several different products that may suit
their needs. However, they are still hesitant.
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To help them decide, they compare the products’
general features, the conditions offered or any
promotions available.

For example: “‘cheap plane tickets,” “samsung s6
features,” 1009% cashmere sweater”

e Commercial keywords

These are terms used to address a future customer,
ready to move on to the purchase: their product choice
Is made. Here, the corresponding keywords have a very
high conversion rate.

For example: “order online pizza in lexington, ky” or
‘reservation hotel near me.”

So, you've carefully chosen keywords...

e You still need to use them in key parts of your content
to ensure optimal impact in terms of ranking. It goes
without saying that you should use them in your Title
tag, but that alone is not enough to guarantee you the
best SEO performance. Consider also using them in the
following areas:

e Meta Description tags: Even though search engines
don’'t use them directly to rank results, their quality
contributes significantly to increasing your click rates.
Limit yourself to 150 characters and try to engage your
potential readers as much as possible.

e Heading_(H) tags: A single H1 and 2 to 5 subtitles,
depending on the volume of your subject.
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e The body of the text: Calculate the repetition of your
main keywords so that they’ll impact your ranking
without penalizing you (2-3 times in short content, 4-6
times maximum in longer content), and round them
out with your long-tail selection.

e The URL: Integrate your keywords, making sure to
remain very explicit and not to exceed a maximum of 3
to 5 words.

e Your images and videos: These need SEO care too!
Search engines may have difficulty referencing image
and video files if they do not have precise Alt file names
and tags.
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6. Distribute your content through the right
channels

A good publication should be followed by good
deployments for maximum visibility. The challenge is to
select the most effective channels based on your
objectives, your audience’s profile and your content
formats. To overcome this challenge, analyze where your
competitors usually publish their content and what other
sources write about the topics you want to target. In all
cases, the key is to focus on variety - after all, there’s no lack
of options for distributing quality content!

Social media: (Twitter, Facebook, LinkedIn, Instagram,
Pinterest, etc.): Blending content marketing with your
Social Media strategy is a winning combo for visibility and
brand image! It also gives you an opportunity to stretch the
lifespan of your content by republishing it at the right time.

Video platforms: (YouTube, Dailymotion, Vimeo, etc.) are
nowadays ubiquitous. YouTube has become the second
most used search engine and the third most visited site
after Google and Facebook. To get the most out of it, work
on the titles of your videos, add consistent descriptions...
and, obviously, a link to your site!

Emailing: This is still a particularly effective way to
distribute valuable content, such as newsletters or
downloadable files. Thanks to automated marketing
solutions, you can program scenarios to automatically send
personalized messages based on the profiles and behavior
of your prospects.

Events, conferences: It might seem like it sometimes, but
not all social networks are digital.
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Seminars, conventions and workshops are also
opportunities to share and promote your content with
people who happen to be particularly interested - after all,
they made the effort to show up! Use these events to
produce new original content: interviews, live videos,
slideshows, etc.

Press releases: Used wisely, a press release helps to
strengthen your credibility and helps you to stand out from
the crowd. New product launches, rebranding,
partnerships, studies and exclusive events related to your
brand offer opportunities to play the game and provide
relevant content to influencers and the media.

Guest blogging: This is now a common practice in the
blogosphere, and one based on a win-win relationship.
Thanks to guest blogging, you can create a community of
experts around your brand and gain more credibility and
user engagement.

Link building: By gaining a link on a reputable welbsite
redirecting to your content, you'll improve your ranking on
search engines and attract referral traffic. Link building is
an extremely powerful tool to boost your visibility!

Partnerships: Red Bull and GoPro, I[kea and DreamWorks...
Co-marketing is in vogue nowadays, and it allows you to
ratchet up your distribution campaigns while reducing
your production costs. Partnerships aren’t for major brands
only; you can also tap into them.
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7. Analyze your performance to improve your
strategy

ldeally, performance analysis should be carried out on an
ongoing basis so as to regularly adjust your objectives and
actions, as well as to identify your progress margins at the
right time. Analytics allows you to correct your strategy on
the fly, understand what works better for your target
audience and select the most effective approach to
achieve your goals.

First of all, you need to select the most significant KPIs (Key
Performance Indicators) that you're going to monitor,
depending on the characteristics of your project. With a
wide range of metrics available, it's a question of choosing
those that will best reflect your performance, based on your
target, your competitive environment and your strategy.

There are two metrics in the math of digital marketing:
traffic x conversion rate = demand. Those are the two most
important numbers. But there are dozens of KPIs that
contribute to those numbers. Some metrics are very visible
and easy to report on (shares, likes, followers), but these
tend to be the less useful, less important metrics. Others
are harder to find (conversion rate per traffic source, sales
qualified leads, net

promoter score), but they are critical to business success.

This is the irony of marketing metrics. Frankly, there is an
inverse correlation between the visibility of a metric and its
importance. In the end, you want to measure the impact of
your actions. If your efforts were about driving traffic,
measure the outcome. If you were working to improve your
conversion rates, measure that outcome. Use your analytics
for analysis, not just reporting!
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User behavior metrics

These indicators can help you gauge the quality of the user
experience you provide to your audience. How much time
does the user spend on each of your pages? How many
separate pages do they review during their visits? But also,
where do they come from? All pieces of information that
you must absolutely pay attention to.

Examples of other user behavior metrics:

e Pageviews: This indicates the number of views for a
particular Web page, giving you a general idea of your
content’s performance.

e Unigue visitors: This shows how many visitors your
content attracts - useful for determining the size of your
audience.

e Pages per session: This is the average number of pages
(content) viewed by a single user during a single session
on your site. It helps you assess your internal linking.

e New and old users: This shows the capacity of your
content to attract new users while retaining existing

ones.

e Average time on page: This shows whether visitors
spend a significant amount of time reading your
content, or whether they just browse it quickly.

age depth: This shows the average number of pages

»
that users visit per session.
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e Bounce rate: This indicates the percentage of users who
left a particular page without visiting any other pages
on the site.

e Traffic sources: This helps discover the best marketing
channels for distributing your content.

Engagement metrics

Your community is growing day by day, but what
relationship do your followers really have with your brand?
Analyzing the engagement generated by your content
helps you answer this question. Through these metrics, you
can also evaluate the effectiveness of your distribution

channels.
Examples of engagement metrics:

e |ikes: These show what type of content appeals to your
audience on social media.

e Shares: These indicate your content’s level of visibility on
social media.

e Comments: These help identify the content that raises
the most engagement and that generates discussion
among your audience.

e Mentions: These allow you to understand what your
community thinks of your content; useful for managing
your online reputation.

e Requests received: These indicate whether your content
Is capable of generating marketing partnership
opportunities.
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SEO metrics

Search engine optimization of your content shouldn’t
remain static. On the contrary, it must constantly adapt to
the evolution of your audience’s search intentions, your
competitors' strategies as well as the new opportunities
offered by SERP features. To stay one step ahead, you must
always keep an eye on your organic traffic, the ranking of
your keywords and your link-building trends.

Examples of SEO metrics:

e Organic traffic: This indicates the number of visits your
website receives from search engines. As such, it shows
what content has good SEO potential.

e Dwell time: This indicates the average time a visitor
spends on the page before returning to their search
results.

e Backlinks: These are a measure of your content’s virality,
showing whether your content is appreciated by other
experts and if it resonates with your community.

e Keyword rankings: These indicate the current position
of your page among search results for a specific term on
which you are trying to position yourself.
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Sales metrics

These indicators give you a sense of the real impact of your
efforts. The idea is for your audience visits to generate
qgualified leads, but some other key metrics can help
explain your ROI's evolution. How many leads does your
content generate? What is your ratio of natural vs. paid
leads? How many are converted into buyers?

Examples of Sales metrics:

e New leads generated: This indicates the number of new
users who have shared their personal information in
exchange for your content.

° Existing_leads touched: This indicates the
number of existing leads that have interacted with your
content, helping you assess and develop your leads’
growth.

° Cost per acqguisition: This measures the cost
of acquiring a paying customer as part of your content
marketing campaign.

° Conversion rate: This indicates the
percentage of visitors who performed a desired action
(click, registration, download, etc.) after having
Interacted with your content.

o Return on investment (ROI): This measures
the return on investment related to your content’s cost:
creation and distribution.
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Conclusion
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There's no such thing as luck

Effective content marketing is not based on luck, it relies
on strategic analysis and ongoing assessment built upon
data at each step of the content marketing life cycle.

To put it bluntly, it is hard work!

However, using a data-driven approach, businesses can
precisely forecast the results of their marketing efforts.

Your strategy is not a guessing game anymore — set
goals on reasonable grounds and accurately analyze the
results.

With this in mind, and if you need assistance, BT Web
Group will help you gather and understand the necessary
data and create a process for content marketing, so you
can focus on delivering value to your audience and make
data-informed decisions that help your business grow.

We're available Mon-Fri 9 am-6 pm EST.

Phone: 859-263-9045
Email: hello@btwebgroup.com
Address: 168 E. Reynolds Rd. Lexington, KY 40517

Or Request a Free Consultation Now Here:
TalkWithBT.com
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